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Flawless Event Leads to Successful Channel Marketing
NEC Collaborates with Derse on Dealer Meeting

MARKETING ENVIRONMENTS

Designed to Inspire
Derse’s Partnership and Innovation Drives Results at SC Johnson’s International Headquarters

Initially organized and implemented by NEC’s event team, the Dealer 

Meeting proved to be more time demanding than NEC had anticipated.  

Enter Derse.  With the help of Derse’s certified meeting planners, NEC 

successfully achieved the Dealer Meeting objectives, including: 

• Pre- and post-meeting email campaign and microsite
• Full-service registration, agenda development and badging 
• Exhibit floor management 
• Full staging and theater production for the general session
• Themed 007 Casino Night featuring live entertainment 
• Contract negotiations for meeting space, hotel accommodations, 	

	 and food and beverage

The event went flawlessly. We received numerous 

comments that this was the best dealer event. 

I am confident that if it wasn’t for Derse, we would not 

have achieved the results we did. Derse’s commitment to 

the customer and the success of our event could not be 

summed up in words. 

— Michael Ballard, Director of Strategic Marketing for NEC

Three Weeks, Three Divisions, Derse Delivers
Samsung Telecommunications Engages the Power of Derse’s National Network

Galaxy S Experience CTIA 90 x 100 BoothTrade Show Floor

Dealer Presentation

Finding the right partner to help us share our history was vital to the success of this 

project. Derse worked hard to really understand the importance of the building and the 

stories we wanted to tell, and was a great partner. The results are inspiring. 

— Kelly Semrau, VP Global Public Affairs and Communication

Frank Lloyd Wright Library

When time is of the essence, your partner’s in-house capabilities become crucial to your success.  
Samsung recently challenged Derse to re-design, build and install their 90’ x 100’ exhibit in just three 
weeks for the CTIA Wireless show in Las Vegas. In order to complete the construction on time, the power 
of Derse’s network of national fabrication facilities was engaged.

• Derse Dallas: Constructed new components, integrated A/V & lighting, managed exhibit logistics and 	
	 devised / executed the on-site installation strategy to achieve this feat
• Derse Milwaukee: Constructed the new product display kiosks and assisted with shipping and  
	 I&D logistics
• Derse Las Vegas: Spearheaded graphic production and re-lamination of existing Samsung components

Smarter Results
Derse’s swift response and ability to quickly collaborate with Samsung’s decision makers from three 
different global locations resulted in a successful re-design, engineering and construction of the  
exhibit. The power of Derse’s network meant that this otherwise insurmountable feat was able to be 
distributed across three different Derse fabrication facilities and resulted in a seamless installation 
just three weeks later at CTIA.

To celebrate the life and legacy of the late Sam Johnson, the fourth generation leader of the company and Chairman Emeritus, the Johnson 

family worked with Derse to create a visitor center dedicated to informing and educating community members and employees. 

Upon entering the space, visitors and employees are immersed in an environment that:
• Highlights the company’s culture and spirit of adventure  

	 through photos and timelines
• Provides interactive stations that create a multi-layered  

	 experience around the story and artifacts 
• Encourages employees and visitors to absorb knowledge, ask  

	 questions and embark on their own journey of self-discovery
• Enlivens Sam Johnson’s sense of adventure by surrounding  

	 visitors with sounds from his travels to Brazil 

Legacy Gallery
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WE PROVIDE AN UNSURPASSED ABILITY TO 
HELP YOU MAKE SMARTER MOVES – AND IN 
TODAY’S FACE-TO-FACE MARKETPLACE – 
SMARTER WINS® Experiential marketing

The norm is on trial. Be the judge.
Challenge Convention at EXHIBITOR2010

With marketing dollars never so precious, results never so urgent, Derse issued a clarion call to the Exhibitor2010 audience to Challenge 

Convention – to question assumptions, re-think the typical, put the norm on trial – all in the name of results (and fun). 

Derse’s quantifiable goals were to:
• Gather 105 new, qualified leads
• Nurture 20 existing customer relationships
• Build relationships with 30 existing prospects  
• Drive 200 visitors to the Campaign Microsite as well as  

	 25 new client followers on Twitter 
• Secure two feature articles in industry publications

FEATURE ARTICLE:
The norm is on trial. 

Be the judge.

Derse is proud to announce that our National Headquarters facility has been awarded 
Silver-level LEED certification (Leadership in Energy and Environmental Design).
For more information, visit usgbc.org

Smarter Results 
Derse’s unabashed conviction to challenge conventional thinking 

resulted in:
• Attendees were actively engaged in putting the norm on trial, 	

	 which created message resonance and follow-up conversations on 	

	 how Derse can deliver smarter solutions for their program needs
• Exceeded customer engagements target by 43%
• Exceeded existing prospect relationship-building by 40%
• Exceeded the microsite unique visitors goal by 42%
• Welcomed 22% of new corporate company followers on Twitter
• Two industry publications, as well as numerous Twitter and  

	 blog mentions

To see more, visit challengeconvention.com

ChallengeConvention.com Microsite

20x30 EXHIBITOR2010 Exhibit

Convention Challenged: You Can Script Aisle Engagement

Pre-Show Mailer & Seeds That Read: “Follow at Challenge Convention .com”

Smarter Approach
Derse’s Challenge Convention seed idea was grounded in the notion 

of challenging what are perceived as “norms” within the trade show 

industry. The idea that “direct mail is dead” is now null and void 

thanks to Derse’s smart idea of sending a dimensional package of 

something alive, specifically a set of seeds, that, when planted in a 

Derse pot, grew to reveal the words “Follow us at ChallengeConven-

tion.com.” And for those who are convinced B2B is too serious for 

social media, think this no more. Derse’s new microsite featuring the 

@DerseSocialTwitter feed, a daily show blog and creative YouTube 

videos of Derse’s Challenge Convention antics on and off the show 

floor, illustrated to attendees that B2B marketing coupled 

with social media is in fact alive and well.

Derse also challenged the notion that guerrilla 

marketing can’t make you think. The show hall, 

 

classrooms, elevators and even bathrooms were tagged with 

post-it notes that encouraged attendees to challenge conven-

tion wherever they may be. When it came to creating a booth  

attract, Derse challenged the notion that in-booth presentations 

are predictable. Staff members performed six custom-written songs 

spontaneously throughout the show in Derse’s booth honing in on 

key challenges like cost containment, smart and affordable green  

design as well as social media’s impact on the industry. This  

approach removed all predictability, and inspired attendees to make 

return visits to Derse’s booth throughout the show.




